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Carriers Look To Cover
Lifestyles Of The Rich & Famous

Carriers have special units to caver assets of the rich, as well as offer loss control

BY STEVE TUCKEY

HE RICH ARE DIFFERENT faom you
and me. In addition to having mome
monsy, they have more extensive
personal insurance needs.

In response, many of the top pesonal
lines cariers have developed programs es-
pecially suited 10 the neads of this lucrative
niche markes taat focus fmuch more on loss
prevention—siace, basicelly, there is often
se much maore to lose.

Ross Buchrmuelier, president of AIG Fri-
vate Client Greup, a division of Mow Yerk-
based American International Group, said

ic
his company offers the kind of services
that result in fewer claims and mere prof-
itable underwtiting.

“If you taks orc of these truisms of
the market that saye if there Is a claim,
rich people want the claim to be handiad
very swiftly und fairly, that is all true,”
he said. “But <he onz thing that is truer
is that they would love Eor you to pre-
vent [the loss’ from happering in the
fixst place.”

Services such as ar: vollestion mar-
agernent and kicnap and ransom insar-
arce will not saly resull in coverage f
the kind of losses that enly a cettain eco-
nomiq class will likely incarn, but also ser-
viges that hopetully will prevent claims
from ever being nesessary.

For example, the division has two fall-
time s-aff members whe can assise clients
with the packing and shipping of rvse-
wrn-quality attworks that are often trans-
partad for «ither temporary exhibition or
to the new home of the own

“In the case of artwork, we have the in-
centve that if you Loan the arwork to =
significant exhibition and we do it safely,
the provenance Is enharced, and thetefore
the value is zotually increased,” Me. Buch-
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The wealthy have many unigue persanal insurance needs, such as coverage for
fine art, collectibles, jewelry, classic cars or even kidnap and ransom insurance.

mueller said. "It is zchizlly one of the
unicue opportun:ties we have <o enhance
the value, rather than preserve it.”

Other services offered by AIG include
2xtensive personnel screcning for domestic
belp to prevent uvafortunate situaticns
down the Toad, aleng with assistance in oh-
taining werkers' ccmpensation coverage
for any househald haip,

“Ome of the expectations in this scg-
ment, compzred to the standard home-
ownzes market, is “hat the coverage will be
broader,” Me. Buchrueller soid, “and yet
ever the pest couple of years, -he market
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has started te resTict coverage for things
such s water damage.” Private Client
Group customers face o such restrictions.
Indoed, starting last menlh PCG policies
now cover for the finst thme all surface-wa-
ter peril, suck: as from overflowing rivers
end meltng snows

uch coverage does not necessarily
show itself I the pramiums. “People
migke sag that rich folks may par more
for quality, but it does mor aeccssariy
mean it has to cost more because they are
willing to pay more,” Mn Buchmueller
said. “Thart is why 56 much of our energy




